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DESIGN 
BARCELONA C E N T R E  D E  
D I S S E N Y  
THE "FUNDACIO BARCELONA CENTRE DE DISSENY" WAS 
SET UP IN 1973 ON THE INITIATIVE OF A GROUP OF 
DESIGNERS WHO FELT THE NEED FOR AN INSTITUTION TO 
PROMOTE AND DIFFUSE THE EXCELLENCIES OF DESIGN. 
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ZEN LIGHT. DESIGN: SERGl AND OSCAR DEVESA 
he "Fundació Barcelona Centre 
de Disseny" was set up in 1973 
on the initiative of a group of 
designers who felt the need for an insti- 
tution, apart from the professional as- 
sociation they belonged to, to promote 
and diffuse the excellencies of design, 
which at that time, when the Franco ré- 
gime was in its death throws, was 
something new in Barcelona. Design was 
thought of as an instrument that could 
be of great use to businesses and that 
could, at the same time, contribute to 
the creation of an atmosphere more in 
keeping with the needs of the customer. 
The Barcelona Chamber of Commerce 
supported the proposal and before 
long other groups gave their approval 
and ioined the trust that directs the 
Foundation, along with financia1 organi- 
sations, professional associations, civic 
institutions and representatives of the 
local, autonomic and state authorities. 
The scope of the BCD was originally 
limited to Barcelona; over the years it 
has grown to include the whole of 
Spain, but the organisers want to keep 
to the original name. In its early days, 
the BCD was housed in an inflatable 
building in Avinguda Diagonal, one of 
the most important streets in Barcelona. 
The building provided a centre in which 
to exhibit quality-design products, and 
included a small shop and a library. The 
organisation began ta offer businesses 
the chance to contact designers di- 
rectly. 
The inflatable building was provisional, 
and three years later the foundation 
moved to Passeig de Gracia, another of 
the most important streets in Barcelona. 
These premises, which BCD occupied 
until the beginning of the eighties, coin- 
cided with the economic crisis: the 
foundation stopped organising exhibi- 
tions and those services aimed at in- 
dustry became the principal activity. 
During this second phase, Catalonia's 
home-rule institutions were created and 
democracy was consolidated in the dif- 
ferent areas of political power. This 
normalization relaunched the activities 
of the BCD, which started to collaborate 
directly with the administration to im- 
prove education, public transport, 
health, and so on. In this way, the 
foundation made a substantial contribu- 
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tion to the improvement of the immediate 
surroundings. 
The current phase started with new pre- 
mises, also in the Passeig de Gracia. 
Barcelona Centre de Disseny now pro- 
vides a range of different services: the 
business support department, devoted 
to the diagnosis, analysis and program- 
ming of new products, and to contacts 
with designers; the promotion and pub- 
lication department, which organises 
exhibitions and awards to stimulate the 
sector and publishes a design year 
book, a catalogue of products selected 
for export, and monographic publica- 
tions such as a catalogue of urban fur- 
nishings or a manual on management 
and administration in design, aimed at 
businessmen and middle-management, 
and the information department, which, 
for its part, keeps an up-to-date data 
bank that includes professionals, busi- 
nesses, products, institutions and activi- 
ties. Of the 350 registered designers, 
80% are Catalan, which goes to show 
that Catalonia spearheads this sector in 
Spain. 
The director-general of BCD, Mai Felip, 
believes that classic terms like indus- 
trial, graphic or interior design are a 
thing of the post. She claims that people 
are speaking more and more of product 
design, on the one hand, and design 
and visual communication, on the other, 
two increasingly interdependent sec- 
tors. "Unfortunately", she says, "busi- 
nessmen still worry about the externa1 
design -pamphlets, catalogues, trade- 
marks, wrapping-, rather than studying 
a product in depth and making an 
overall revision". 
In Barcelona, it is design connected with 
visual communication that stands out 
most of all, along with furniture and 
lighting design, which is  the best known 
abroad and which has brought fame to 
the highest number of designers. In the 
last few years, Catalonia has gained 
ground in the European context. Many 
experts feel she is on a level with Italy. 
The cultural explosion resulting from the 
transition from dictatorship to demo- 
cracy had positive consequences in the 
field of design, although with Spain's 
entry into the European Community and 
direct competition with countries that 
have more experience in this sector it is 
foreseeable that Catalan, and with it 
Spanish, design could suffer a recession 
which will eventually lead to normal 
production. 
Most European countries have institu- 
tions like the "Fundació Barcelona Cen- 
tre de Disseny", halfway between a 
public and a private company. Accord- 
ing to Mai Felip, "a firm made up en- 
tirely of civil servants can never achieve 
the vitality and the competitiveness 
which are necessary in the world of de- 
sign". Similarly, the director general of 
BCD describes its links with the adminis- 
tration as "necessary". 
